
 
   F A C T  S H E E T  

 
 
What is the GO TEXAN Restaurant Program? 
 
The GO TEXAN Restaurant Program allows restaurants to become part of GO TEXAN, a 
program that promotes the products, culture and communities of Texas. To qualify, restaurants 
must be located in Texas and serve products grown, produced or value-added in Texas.  
 
The GO TEXAN Restaurant Program encourages restaurants to use locally produced items. 
In order to achieve this goal, the Texas Department of Agriculture helps connect owners with 
other GO TEXAN members, such as wine, shrimp, and fruit and vegetable producers. Using 
local items not only recognizes Lone Star State quality but also — in this time of rising fuel and 
food prices — helps control costs by keeping transportation distances to a minimum. The 
reduction in fuel usage is also better for the environment, helping preserve the Texas agriculture 
that is the heart of the GO TEXAN program. 
 
The initiative also provides an easy way for consumers to identify restaurants that call 
Texas home, tapping into Texas pride. Members can use the GO TEXAN brand on their menus 
and other printed materials, and TDA supplies a GO TEXAN window decal.  
 
To further benefit Restaurant Program members, TDA will encourage consumers to patronize 
member establishments on Oct. 1, 2008, for the GO TEXAN Restaurant Round-Up. The 
restaurants will be giving patrons a special dining experience by serving Texas menu options, 
and a portion of the proceeds will benefit food banks across the state. 
 
 
What are the benefits to joining? 
 
For an annual $25 membership fee, restaurants receive the following: 
 

• Use of the widely recognized GO TEXAN brand logo on restaurant materials and 
promotional support through point-of-purchase items such as window decals. These 
items help point consumers toward member establishments.   

 

• A listing of the restaurant and link to the restaurant’s site on the GO TEXAN Web site. 
The GO TEXAN Web site is heavily marketed in all TDA promotional materials. 

 

• A copy of the upcoming “GO TEXAN Foodservice Buyer’s Guide,” an extensive directory 
of Texas producers and their products. 

 

• The chance for the restaurant/chef to be featured in a bi-monthly e-zine sent to 
consumers. 

 

• Restaurant Program print ads (e.g., Texas Monthly, Cowboys & Indians, Austin Cuisine) 
and other media coverage will highlight members, encourage customers to dine at 
member establishments and drive consumers to the Restaurant Program site, where 
they can find information on each member restaurant.   

 

• Inclusion in special GO TEXAN food promotions and publications, such as the GO 
TEXAN Infoletter and seasonal calendars. The GO TEXAN Infoletter is sent to all GO 
TEXAN members, including food manufacturing companies, wineries and farmers. 

 

• Discounted negotiated rates to exhibit at events and festivals spotlighting Texas cuisine, 
such as Wine Week in the Woodlands and the New World Wine and Food Festival, as 
well as discounted advertising rates for print publications. 

G O  T E X A N  R E S TA U R A N T  P R O G R A M



 
T E X A N S  F E E D I N G  T E X A N S  F A C T  S H E E T  

 

 
Overview 
 
The Texans Feeding Texans: Home-Delivered Meal Grant Program is the result of legislation 
created to disburse $20 million statewide to home-delivered meal providers during 2008 and 
2009. The grant program will significantly reduce many agencies’ and nonprofits’ waiting lists of 
elderly Texans or those with disabilities who depend on home-delivered meals. 
 
A qualifying nonprofit or governmental agency that served home-delivered meals during the 
past year can receive grant money, as well as counties that provide homebound meal delivery 
services. 
 
 
GO TEXAN Restaurant Round-Up Donations 
 
In support of TDA’s Texans Feeding Texans initiative, restaurants participating in the GO 
TEXAN Restaurant Round-Up on Oct. 1, 2008, will have the opportunity to donate a portion of 
their proceeds from the event to a local food bank. There are 20 food banks across Texas that 
are eligible to benefit from the Restaurant Round-Up, including: 
 

• Food Bank of West Central Texas, Abilene 
• High Plains Food Bank, Amarillo 
• Capital Area Food Bank of Texas, Austin 
• Southeast Texas Food Bank, Beaumont 
• Brazos Valley Food Bank, Bryan 
• Food Bank of Corpus Christi, Corpus Christi 
• North Texas Food Bank, Dallas 
• Tarrant Area Food Bank, Ft. Worth 
• End Hunger Network, Houston 
• Houston Food Bank, Houston 
• South Texas Food Bank, Laredo 
• South Plains Food Bank, Lubbock 
• Food Bank of The Rio Grande Valley, Inc., McAllen 
• West Texas Food Bank, Odessa 
• Concho Valley Regional Food Bank, San Angelo 
• San Antonio Food Bank, San Antonio 
• East Texas Food Bank, Tyler 
• Food Bank of the Golden Crescent, Victoria 
• Wichita Falls Area Food Bank, Wichita Falls 

 
 
Texans Feeding Texans By the Numbers 
 
TDA grants to home-delivered meal providers: 

• Jan. 15, 2008: approximately $9.5 million to almost 100 statewide agencies 
• Jan. 31, 2008: $48,000 to Williamson and Burnet counties 
• March 7, 2008: more than $159,000 to Liberty County 
• March 20, 2008: more than $200,000 to Taylor County 



 
T E X A S  W I N E  I N D U S T R Y  F A C T  S H E E T  

 
 

Overview and Economic Impact 

Home to more than 220 family-owned vineyards that cover 3,700 acres, Texas is the fifth-
largest wine-producing state in the nation. The Texas wine industry contributes nearly  
$1 billion a year to the state’s economy and supports about 8,000 jobs for Texans. Current wine 
production is estimated to be 2 million gallons per year and growing annually with 95 percent of 
this wine consumed in the Lone Star State. Texas also has more than 150 wineries in 
production with several others pending approval. 

The majority of Texas wineries are small, family-owned operations located outside urban areas 
and serving as major hubs in their rural communities. Texas wineries and grape growers signify 
an important sector of the state and local economies. Of the nearly $1 billion that Texas wines 
contribute to the state's economy, a majority is directly related to agriculture tourism in these 
small towns. 

A visit to a winery or group of wineries can easily translate into a weekend trip that includes a 
hotel stay, shopping and dining. There are high concentrations of wineries in the popular Texas 
Hill Country and in Grapevine, but wineries can be found in El Paso, Lubbock, Del Rio and 
Galveston as well, making the wine industry an economic engine in every corner of Texas. 

Agriculture and Viticulture 

The diverse climate and regional differences of the Lone Star State mean Texas grows an 
array of grape varieties such as Sangiovese, Syrah, Viognier, Grenache, Tempranillo, 
Primativo, Chardonnay, Sauvignon Blanc, Cabernet Sauvignon, Chenin Blanc, Merlot and Blanc 
du Bois. This diversity helps Texas compete with other states and popular growing regions 
around the world.  

Texas has eight designated viticultural areas: the High Plains, the Hill Country, Bell Mountain, 
Fredericksburg, Escondido Valley, the Davis Mountains, Mesilla Valley (which Texas shares 
with New Mexico) and the Texoma Viticultural area located in North Texas. 

Education 

The State of Texas has dedicated more than $4.5 million to supporting and growing the Texas 
wine industry through funds for university systems’ viticulture research and education programs. 
Top enology and viticulture experts are now positioned across the state to support winemakers 
and encourage increased grape growing throughout Texas. 

• $1.2 million given to Texas AgriLife Extension Service, Texas AgriLife Research and 
Texas Tech University for viticulture research, such as studying the effects nutrients 
have on wines;  

• $365,000 given to Grayson County College to develop a Viticulture and 
Enology Certificate and Associate Degree Program  

 



 
T E X A S  W I N E  I N D U S T R Y  F A C T  S H E E T  

 
 

Economic Development 

Agriculture Commissioner Todd Staples has created a new grape-growing initiative that will 
utilize $250,000 to help new and existing grape growers to expand their operations to grow 
more grapes. 

Texas Wine Month 

October is Texas Wine Month, an annual celebration of the state’s thriving wine industry. 
The month-long celebration is filled with wine festivals, winery tours, in-store tastings 
and other activities in communities across the state. 

The following is a partial listing of public festivities planned around the state during Texas Wine 
Month: 
 
October 3 Taste of San Antonio 
October 10-12 Gruene Wine and Music Festival 
October 10-12 Conroe Cajun Catfish Festival 
October 11 Taste of Georgetown 
October 11 Llano Estacado Winery & Grape Day (Lubbuck) 
October 14 Waco Humane Society Wine & Food Festival 
October 14 Texas Wine and Song Festival (Austin) 
October 18 La Dolce Vita (Austin) 
October 20 Grapevine Market GO TEXAN Days (Round Rock) 
October 25 Fredericksburg Wine and Food Fest 
October 25 Madisonville Mushroom Festival 
 

Texas Wines in a Bottle 

Texas Wine Industry Statistics 

• Texas is the 5th-largest wine-producing state in the nation 
• More than 160 Texas wineries from Lubbock to Del Rio, Galveston to El Paso 
• Texas wines support more than 8,000 Texas jobs  
• Texas wine industry generates approximately $1 billion dollars to the state’s 

economy 
• The State of Texas has dedicated $4,590,000 to help support the Texas wine 

industry 
• Winemakers and grape growers attract 869,000 tourists annually 



 
T E X A S  S T A T E  F A I R  &  W I N E  G A R D E N  F A C T  S H E E T  

 
 
 
Overview 
 
The State Fair of Texas is a spectacular showcase of exhibits, entertainment and competition 
presented each fall at historic Fair Park in Dallas. More than 3 million people attend this 24-day 
event, making it the largest state fair in the country and one of the largest annual expositions in 
the world. 
 
For more than 36 years, the Texas Department of Agriculture’s Food and Fiber Pavilion, located 
in the heart of Fair Park, has provided an opportunity to educate the public about the valuable 
resources and diverse industry of Texas agriculture. The Pavilion is packed with the best that 
Texas has to offer – including a variety of exhibitors, sponsors and event presenters coming 
together under one roof, showcasing the array of products grown, sewn and processed in the 
Lone Star State. 
 
The Pavilion provides shopping opportunities in the two GO TEXAN stores, educational and 
entertaining programs, interactive exhibits, sampling opportunities of some of the tastes of 
Texas and general information about Texas agriculture. 
 
2007 Pavilion By the Numbers 
 

• More than 1.5 million people visited the Pavilion during the fair’s 24-day run 
• Eleven sponsors 
• Thirty event presenters 
• Twenty-three GO TEXAN companies in the GO TEXAN Texas Monthly Mercantile Store 
• Seventy-two GO TEXAN companies in the GO TEXAN Pioneer General Store 
• The Southwest Dairy Center’s Dairy Diner handed out 191,500 ice cream cones and 

provided consumer nutritional information promoting the dairy industry 
• Texas Beef Council served more than 32,000 beef samples  

 
State Fair of Texas Wine Garden 
 
New in 2007, the State Fair of Texas Wine Garden allowed fairgoers to explore the world of 
wine while discovering and meeting the people who have put the Lone Star State on the 
worldwide winemaking map.  
 
At the 2008 Wine Garden, wine experts will conduct “Wine 101” classes and numerous Texas 
vintners will be available to answer questions during scheduled tastings throughout the length of 
the Fair from Sept. 26 to Oct. 19, 2008. 
 

2007 State Fair Wine Garden By The Numbers 

During the length of the 2007 State Fair of Texas, the Wine Garden poured: 

• More than 1,250 bottles of Texas wine 
• Approximately 28,000 sample glasses of Texas wines 
• More than 1,000 full glasses of Texas wines 

 


